
1. Writing for the CUP wire
1. Writing for the CUP wire
1. W

2. Using the CUP wire

CHAPTER THIRTEEN
CUP HOW-TO



chapter thirteen      chapter thirteen      ≠ ≠ ≠ CUP how-to

≠ ≠ ≠     ≠ www.cup.ca   ≠ ≠ ≠ ≠ C A N A D I A N  U N I V E R S I T Y  P R E S S    ≠ ≠ ≠ ≠ resource 2007  ≠ ≠     ≠ ≠

What is a national story?
A national story is a story that will be of 

interest to readers outside of your city or 

campus. Generally, national stories are 

either about nationwide issues, trends 

that affect most readers or local issues 

that readers will fi nd interesting. 

NATIONAL STORIES CAN BE 
ROUGHLY DIVIDED INTO EIGHT 
CATEGORIES:

1† National spot storiesNational spot storiesN : The federal 

government passes a new law, the su-

preme court makes a ruling, a national 

organization releases a study, a well-

known fi gure says something interest-

ing/novel/controversial. Spot stories 

are not specifi c to a single location, they 

are relevant to a wide range of people, 

and are generally tied to an event.

2†  National/regional trend stories National/regional trend stories N : 

Something keeps happening in differ-

ent places. For example: several prov-

inces allow international students to 

work off-campus, tuition fees go up, 

a dance sensation sweeps the nation, 

rates of HIV infection go up among 

young women, government support (or 

lack thereof) for the arts.

3† Signifi cant local spot stories: A 

student dies, the student government 

takes over the university, a university 

president leaves after being accused 

of having a fake degree, a city is trans-

formed after a long general strike. Like 

their federal counterpart, local spot 

stories are often tied to events.

4† Local “colour” stories: Something 

interesting and local and unusual — 

the local foosball league, students who 

drop out after declaring it’s all a pack of 

lies, a day at circus school. 

5† Issues:Issues:I  Topics of interest to readers 

that aren’t necessarily tied to a particu-

lar event or trend. Environmental top-

ics are a good one, as are social issues. 

These stories are often features, and are 

still best when there is a timely angle or 

news event involved.

6† International stories:International stories:I  Not that fre-

quent on the wire, since most of us are 

in Canada, but these stories also fi t 

into the categories (spot, trend, colour) 

above. The best international stories 

have original reporting and put inter-

national issues and events in context 

for the reader.

7† Profi les: A look at interesting or in-

fl uential individuals. These pieces are 

also best tied to news events.

8† The X FactorThe X FactorT : The hard-to-classify 

article that is simply engaging and fas-

cinating.

The best stories have more than one of 

these elements. A local narrative takes 

on greater relevance when it’s pegged to 

a national trend, and a federal develop-

ment becomes more interesting when 

it’s illustrated by an individual’s tale. 

This list is far from exhaustive.

In addition to the news wire, CUP also 

provides arts, sports, opinions and fea-

tures wires along with French-language 

copy and regular supplements. Wire 

stories in these categories need to fol-

low the same basic guidelines as news 

stories, in that they need to be of inter-

est to people in other places. 

Reviews of local shows or games and 

opinions about a decision your school’s 

administration just made probably 

aren’t going to grab the attention of 

readers across the country. Here are 

some ideas for national stories:

Arts/culture:
ß Profi les of signifi cant or interesting 

artists.

ß New trends or movements.

ß Diffi culties faced by artists.

ß Support or censorship of the arts.

ß Corporate control of culture.

ß Education, politics, economics, im-

migration, sexuality as they relate 

to the arts.

Sports:
ß Rundown of a season so far in a 

particular league or sport.

ß Profi les of signifi cant or notable or 

interesting athletes or coaches.

ß Funding of athletics programs 

(which sports get money, do men’s 

teams get more than women’s, etc).

ß Drug use/doping.

ß Corporate sponsorship.

ß Unusual sports: disc golf, dodge 

ball, bicycle paths, cricket, foosball 

. . .

WHAT ISN’T A NATIONAL STORY?

Protests, meetings, speeches, confer-

ences, visits, concerts and games are 

rarely national news. Usually, the news 

is not that something happened, but 

what happened there — the informa-

tion gleaned from these events is a 

primary source of news. The fact that 

Famous Person came to campus isn’t 

really newsworthy but the outrageous 

thing they said could be.

NATIONAL STYLE

Consistency in style, from spelling to 

word choice and formatting, is a good 

thing. It can be confusing to readers to 

Writing for the CUP wire
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change the style from article to article, 

or even within a single story. While indi-

vidual papers may have their own style, 

CUP wire stories are edited to follow 

Canadian Press (CP) style, as described 

in The Canadian Press Stylebook, CP’s 

Caps and Spelling, and the Caps and Spelling, and the Caps and Spelling Canadian 

Oxford Dictionary. 

GETTING YOUR STORY ON THE 
WIRE: NATIONALIZING

Even if you’ve written a great piece, 

chances are it won’t make it on the wire 

looking exactly the way it was upload-

ed. That’s because most stories need 

to be made relevant to a national audi-

ence. The national bureau chief nation-

alizes stories that are uploaded — but 

if you want to have more infl uence on 

the fi nal version, you can do some of it 

yourself.

1† Remove irrelevant local material. 

Take out interview material or refer-

ences that will only appeal to or make 

sense to a local audience.

2† Add background. If this is part of 

an ongoing story, add a paragraph or 

two that summarizes events so far and 

brings new readers up to date. If it re-

fers to facts that everyone on campus 

will know, explain them. Read the story 

as if you didn’t know anything about it 

— and add the information needed to 

make it clear.

3† Add contextualizing national in-

terviews. Call up those third-party 

“experts” who can put local news in a 

national context, comment on similar 

events elsewhere, and provide reaction 

and/or feedback from a distance. These 

could include researchers from nation-

al organizations, academic specialists, 

authors and former or retired offi cials.

4†  Add references to similar events. If 

similar things are happening on other 

campuses or in other cities or prov-

inces, mention this. If you’re not sure, 

get in touch with your regional bureau 

chief or the national bureau chief.

5† Add a peg paragraph if necessary. Is 

the story part of a national trend? Con-

nected with a major news event? If so, 

mention this high up in the story in a 

“peg” paragraph. After the lede, explain 

the national relevance of the story.

6† Rewrite the lede if necessary. A 

national lede needs to be more gen-

eral, provide more context, and iden-

tify where the story is taking place. For 

example, your original lede reads: “Two 

members of the Board of Governors’ 

Academic Priorities Committee were 

charged with fraud after millions went 

missing from the Miranda Gray Fund.” 

Nationalized, it might be something 

like this: “High-ranking offi cials from 

the University of Canada were charged 

with fraud last week after millions were 

stolen from an endowment fund.”

7† Generalize local terminology. Call 

your students’ society/union/govern-

ment that, not the Alma Mater Society 

or their acronym (UVSS, for example). 

While students at UBC-O might know 

what the Well is, it’s best to just refer to 

it as the “campus pub” for the rest of 

us. 

8† Shorten or break up paragraphs 

as necessary. Paragraphs of one or two 

sentences are ideal. Try to alternate 

longer paragraphs with shorter ones.

9† Standardize spelling and style. 

CUP follows Canadian Press (CP) style, 

as outlined in the Canadian Press Style-

book, CP’s Caps and Spellings, and 

the Canadian Oxford dictionary. Some 

things to look out for: punctuation, 

numbers, capitalization and dates.

10† Check your facts. There’s nothing 

worse than fi nding out after your sto-

ry runs that something isn’t accurate. 

Imagine that on a national scale. Na-

tional offi ce has limited resources for 

fact-checking, so make sure it’s fair and 

accurate.

11† Tighten up the structure. Is your 

story coherent and engaging? Are there 

any redundancies or missing pieces? Is 

the information in the best order? Is it 

clear, concise and accurate? 

USING WIRE COPY

There are a number of ways to use CUP 

wire copy. The most popular are using it 

as is, localizing it, and referencing it in 

other stories.

1† As is. Simple and straightforward, 

run wire stories as is in your paper. Wire 

copy is generally well-written, reliable, 

and provides news and information on 

a variety of topics.

2† Research. Use wire stories to get 

story ideas, angles, documents and 

contacts. Find out the history of an is-

sue or story, fi nd examples of events, 

see what’s happening elsewhere and 

then see if it’s happening locally.

3† Condense long stories to one- or 

two-paragraph briefs, sidebars, etc.

4† Rewriting. Rewrite ledes, change 

the structure, etc, to match your paper’s 

style. Change the angle. Add or delete 

Writing for the CUP wire2
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interviews. Excerpt parts of articles for 

use in other stories or features. Combine 

related stories in a “trends” feature.

5† Localization. Localizing a story 

involves tailoring a wire story to a lo-

cal audience. For example, say you 

fi nd a story on the news wire that re-

ports that homelessness is a growing 

trend across Canada. It’s an interesting 

piece on its own, but why not custom-

ize the story for readers at your col-

lege or university? Add a quote or two 

from a local fi gure to your story or add 

a supplementary paragraph to give the 

piece a local perspective. You can also 

add information about events or stats 

or history in your city/school/area, 

get reaction or comments from locals, 

fi nd experts in your community, etc.

Get in the habit of asking yourself 

whether a story could be localized 

whenever you’re reading the CUP wire. 

If something signifi cant is happening 

elsewhere, always check to determine 

if something similar is taking place 

near you. If you think a wire story af-

fects people on your campus or in 

your community, consider giving the 

story a local spin. You can also rewrite 

lede or restructure to suit local context.

The national bureau chief will some-

times add notes to stories giving sug-

gestions on how to localize a story. 

6† Referencing. You can use CUP wire 

copy to complement your own stories. 

Issues regarding student debt, tuition 

levels and commercialization, for ex-

ample, are seldom campus-specifi c. 

Search the wire archives to determine 

whether what’s happening in your com-

munity is part of a wider trend. Adding 

supporting paragraphs to broaden or 

contextualize a piece can often make a 

story much more relevant and dynam-

ic. 

For example, let’s say your provincial 

government is planning to cut tuition 

by 10 per cent. Is a tuition rollback 

unique to your province or are other 

jurisdictions doing it as well? Searching 

past stories is a good way to fi nd out. 

You might also consider posting a que-

ry on the CUP listserve. Other members 

may know whether your subject is part 

of a trend. 

CREDITING WIRE STORIES

ß Always print the initial CUP slug 

that identifies where the story is com-

ing from, eg. “Edmonton (CUP) —”. 

Credit both the original author and 

the paper from which the article was 

originally printed. 

ß If you rewrite the lede or make sig-

nifi cant structural changes, you should 

remove the byline. However, you need 

to leave on the initial CUP identifi er.

ß Generally speaking, the person 

who localizes a story shouldn’t get a by-

line. If they make a signifi cant contribu-

tion, add “With reports from Joe Smith” 

or “With fi les from Jane Jones” at the 

end of the piece. You may also  consider 

adding a second byline.

ß If you’ve used a wire story as refer-

ence for one of your own stories, you 

don’t need the CUP identifi er at the 

beginning of the piece, but you must 

credit the source by adding “With re-

ports from Canadian University Press” 

or “With fi les from Canadian University 

Press” at the end of the piece. É

Writing for the CUP wire3
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The Canadian University Press wire ser-

vice is the backbone of CUP and, like the 

organization itself, it has gone through 

drastic changes and revisions. Below is 

a brief look at the evolution of the wire 

service, followed by some tips and tricks 

for the current story exchange.

HISTORY OF THE WIRE

CUP was formed on New Years Day, 

1938. Members mailed copies of their 

papers to one another and reprinted 

stories by copying them out. By 1967, 

this informal exchange had evolved 

into a wire service that transmitted ar-

ticles via telex. 

By the late 1960s, CUP was sending out 

stories six times per week and running 

pieces from radical organizations in the 

United States and around the world.

Here is a taste of some stories that ap-

peared on the CUP telex:

Thursday, November 14, 1968
POLICE BREAK UP MEETINGS THE UNI-
VERSITY OF BARCELONA
BARCELONA (CUPI) - Police busted two 

mass meetings at the University of Bar-
celona while defi ant students discussed 
a government ban on such meetings.

Monday, October 5, 1970
RIGHT-WINGERS AND FREAKS CLASH AT 
“VICTORY FOR VIETNAM” RALLY
WASHINGTON (CUP-CPS) - Less than 
15,000 rural fundamentalists and anti-
Communist Americans gathered here 
Saturday (Oct. 3) to march for victory in 
Vietnam.

This mass production of news began to 

fall apart in the early 1970s. In 1971-72, 

the news exchange was cut back from 

six to three times per week to allow time 

for more analytical reporting.

By 1977-78, the news exchange was 

cut to once a week. This was the same 

year the Chevron, the student paper at 

the University of Waterloo at the time, 

was kicked out of CUP after being con-

trolled for two years by the Communist 

Party of Canada (Marxist-Leninist).

For most of the 1980s, and fi rst-half of 

the 90s, the wire was sent out once a 

week and was primarily news-focused. 

Over the years, though, changes kept 

pace with the times. In 1988-1989, a 

Bulletin Board Server (BBS) was estab-

lished. Many members did not like this 

system because they had to call long 

distance to reach head offi ce, which 

was then located in Ottawa, to down-

load copy.

In 1995, the wire was distributed by 

email for the fi rst time. Only a year later, 

in 1996, the Wire distribution expanded 

to twice per week. These changes, how-

ever, did not address many concerns 

among the membership. Many mem-

bers called for more regional diversity, 

believing that Ontario-based members, 

and Toronto papers specifi cally, were 

too dominant on the exchange. Many 

also voiced a desire to include arts and 

sports copy.

In response, CUP decided to remodel 

the news wire yet again. At the national 

conference in Guelph, held during New 

Years 1999, the membership voted to 

create two new positions: arts coordina-

tor and sports coordinator. These were 

formed to make sure sports and arts 

copy appeared regularly on the wire.

Then, in the fall of 1999, the CUP wire 

was expanded to fi ve times per week 

(Monday-Friday). News, features, 

sports, arts and opinion pieces ap-

peared on the exchange weekly.  Since 

then, supplements and graphics posi-

tions have also been added to ensure 

further diversity of content on the wire. 

ACCESSING THE WIRE

There are two ways you can access 

the wire service: one, by logging onto 

the CUP web site –  www.cup.ca – and 

downloading stories, graphics and pic-

Using the CUP wire
Ñ

Log-in with your newspapers username and password in order to access the CUP wire
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tures; two, contact CUP’s national offi ce 

and request that you be put on the daily 

news email list. These emails will arrive 

daily and provide links to the stories on 

the CUP member’s page.

But the question still remains: what is 

the best way to use CUP copy? In a nut-

shell, wire stories are meant to improve 

your own local coverage, provide story 

ideas and give members access to na-

tional stories. 

ADDING STORIES

CUP staff and each CUP member paper 

can add (upload) stories to CUP’s mem-

ber site. The national bureau chief and 

other staff members then select and 

edit stories for the news and various  

specialty wires. 

Adding a story to the system is easy 

and only takes a couple minutes. Go to 

CUP’s members’ site, www.cup.ca and 

enter the members’ section. If you don’t 

know your paper’s username and pass-

word, ask your editor or contact nation-

al offi ce at 1-866-250-5595. 

Inside the members’ section you’ll see a 

menu of options on the left side of your 

screen. Under the heading “CUP News-

wire” select “Upload stories.”

What you’ll see next is a form with fi elds 

to fi ll out for headline, by-line and the 

main body of the article, among others. 

There’s also a drop-down menu where 

you can fi le it under different sections, 

including arts, features and sports. This 

allows CUP’s specialty bureau chiefs 

and the national bureau chief to see 

which articles belong where and sort 

through them much more easily before 

compiling the daily wire.

If you have graphics or photos that ran 

with the story, add those, too. Click on 

the “add an image” button on the right 

hand side of the upload page.  This will 

bring you to the image upload page 

where you can add your paper’s photos 

and graphics to the growing CUP image 

database.  These images are then avail-

able to all CUP member papers to use, 

with credit to your original artists/pho-

tographer, whenever they choose.

Paste the text of the story in the large 

box and check to make sure that all of 

the other relevant fi elds are fi lled out. 

Then click the “Create Article” button 

at the right side of the page. Now click 

on “View Your Stories” from the menu 

on the left. You’ll see a list of stories up-

loaded by your paper. If you see the title 

of the story you just added, you’ve up-

loaded the piece correctly. You can click 

the title of the story to read it. If you 

wish to modify it, click the “edit” but-

ton to the right of the story’s title and 

follow the same steps you used to add 

the story.

USING STORIES FROM THE 
WIRE

To view stories available for download, 

visit the members’ section at www.cup.

ca and select “Today’s Wire.” You can 

view stories from today’s wire or from 

the last fi ve days, section by section (arts, 

sports, features, supplements, etc). 

To use a story, copy and paste it from 

your web browser into a word proces-

sor. From there it enters your paper’s 

editing stream just like any other arti-

cle.  Note that some articles come with 

photos attached to them which you can 

also use.

Remember that you can use stories as 

they appear on the wire, or you can lo-

calize them, cut them down to briefs, 

expand on the ideas, or build them into 

a feature.

Using the CUP wire2

Upload all stories of regional and national relevance. Remember to upload accompanying photos and images. 
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LOCALIZING COPY 

News from another campus is not im-

portant because it is from another 

school. It is important because it gives 

your readers some background and 

perspective about what is happening 

on their own campus. Don’t just reprint 

stories about asbestos being found 

at the University of Regina or about a 

woman in a wheelchair being stranded 

in an elevator at Dalhousie. Find out if 

the same thing has happened on your 

campus, and fi nd some local com-

ments.

Localizing means taking a story with na-

tional scope and adding local reactions. 

If there is a piece on the CUP wire about 

an amendment to the Canada Student 

Loan program, assign a writer to inter-

view local students and university offi -

cials about the changes. If it turns out 

that the local angle is interesting, it can 

be a story on its own, published along-

side the original piece.

NATIONAL PERSPECTIVE

The fl ip-side to localizing copy is get-

ting a national view for your own cam-

pus stories. Imagine you are an editor at 

the Cadre (University of Prince Edward 

Island), and are looking at a new federal 

law that affects the agricultural econo-

my of the island. Being in PEI, there is 

no way you can interview the federal 

ministers of agriculture or fi nance in 

person and your calls have not been re-

turned. What do you do?

Call CUP’s Ottawa Bureau Chief and see 

if they have access to the person you 

need.  Give them a set of questions and 

a deadline and they’ll do their best to 

help you out. The OBC, who works out 

of the Parliamentary Press Gallery in 

Ottawa, has access to federal politicians 

across the political map. So even though 

you may not be able to interview a min-

ister, or another national politician, the 

OBC can ask the questions for you and 

send you back the fi les you need.

CUP also maintains six regional bureau 

chiefs: the Western bureau, the Alberta 

bureau, the Prairies bureau, the Ontar-

io bureau, the Quebec bureau and the 

Atlantic bureau. If you need resource 

material, background information on a 

subject or any other help, do not hesi-

tate to contact a regional bureau chief.

If you are interested in looking for pre-

vious articles on a topic, searching 

past news exchanges on the CUP web 

site can help you to provide additional 

background details in your article. 

For example, imagine that your uni-

versity’s administration just voted to 

increase tuition fees by 10 per cent. 

The story is great — comments from 

student politicians, administrators and 

a few students. After scanning the CUP 

news exchange, though, you discover a 

story about tuition fees doubling across 

the country at twice the rate of infl a-

tion. Use it. Read through it, pick out 

the information, the paragraphs and 

the quotes that will put your 10-per-

cent tuition fee hike into a national 

context.

Or run the CUP story as a sidebar be-

side your own article. That 10 per cent 

increase is not unique to your campus 

and now your readers know it, too.

Finally, there is always CUP national of-

fi ce. If you want to know if another pa-

per is working on a story, or if an issue is 

playing out on another campus, or you 

simply want to bounce around a story 

idea, do not hesitate to call the national 

bureau chief.

STORY IDEAS

News exchanges are worth reading for 

story ideas. A piece about steroid use at 

another university may lead you to in-

vestigate whether drugs are rampant on 
Browse the wire by section, or use the search function 
to fi nd specifi c stories or authors. 

Using the CUP wire3
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your campus. Or it may inspire you to 

investigate what performance enhanc-

ing drugs pharmaceutical companies 

are currently developing. Or it may lead 

you to wonder if athletes have been get-

ting bigger over the decades. Is an aver-

age hockey player in 1999 bigger than 

the average player was in 1959?

Some papers do not like to run a lot of 

CUP copy. If you are an editor at a paper 

who prefers homegrown stories, do not 

make the mistake of ignoring the wire. 

Even if you do not run content from 

other papers, the news exchange can 

still be a valuable resource tool.

SPORTS & ARTS

Sports and arts are a relatively new ad-

dition in the long history of the CUP 

wire.

Like their colleagues in the news de-

partment, sports editors can use copy 

from other campuses to compliment 

coverage of what is happening at their 

own school. A story on poor athletic fa-

cilities at an Ontario university, for in-

stance, can move a writer in Winnipeg 

to question their own sports depart-

ment.

As well, sports copy allows papers to get 

stories on their local team even when 

they are playing away. 

Imagine you are from the University of 

Victoria and your soccer team is play-

ing in Edmonton. The long distance 

means nobody from the Martlet can 

attend the game.  The Gateway, how-

ever, has a story on the exchange on the 

soccer match between Victoria and the 

University of Alberta. As a Martlet edi-

tor, you can take this story, localize it by 

interviewing local athletes and run it in 

your own paper.

Arts editors, meanwhile, can use cul-

ture copy to run stories on events or 

artists, they would otherwise not be 

able to cover. 

The Peak at Simon Fraser, for instance, 

can reach Vancouver writer Douglas 

Coupland a lot easier than a reporter at 

the Muse in Newfoundland. Equally, a 

writer from The Underground, which is 

only a 30-minute drive from downtown 

Toronto, will have a lot less diffi culty at-

tending the Toronto International Film 

Festival than someone in Regina. In 

other words, culture editors now have 

a string of arts correspondents across 

Canada. Take advantage of this.

NATIONAL STORIES

A national story is an article that is of 

interest to another paper. It does not 

have to intrigue everyone from coast to 

coast, but it does have to appeal to peo-

ple outside of your campus. Generally, 

national stories are either about na-

tion-wide issues that affect most read-

ers, such as Canada Student Loans or a 

federal election. Local issues that are of 

importance to many readers may also 

apear on the wire such as a professor 

being unfairly fi red at a university for 

controversial research.

National stories can be divided into 

four categories:

ß Federal spot stories: The federal 

government passes a new law, the su-

preme court makes a ruling, a national 

organization releases a study, a promi-

nent student politician is charged with 

fraud.

Using the CUP wire3

Role of the regional bureaus

Canadian University Press exists to serve 
its members, so don’t hesitate to contact 
your regional bureau if you need help on 
any aspect of your newspaper. Volunteers, 
staff members and editors can all make use 
of this service. A simple phone call is often 
all it takes to clarify a procedure or rectify 
confusion.

If your bureau doesn’t call you, call them. If 
there is some reason your paper can’t write 
a story (time constraints, confl ict of inter-
est, frustration), the bureau can help you.

Bureaus are prepared to:

Give staff seminars on different aspects 
of newspaper life (reporting, interviewing, 
budgeting, confl ict management, etc) in-
cluding: 
ß Provide coverage of events or issues
ß Suggest story contacts or ideas
ß Write stories for the CUP wire on a weekly 

basis
ß Help papers nationalize stories to get 

them onto the news exchange
ß Give feedback on paper design and con-

tent
ß Help papers work through crises

ß Act as a liaison when papers are locking 
horns with their student unions

ß Help you communicate with CUP’s na-
tional offi ce

ß Help you prepare for conferences
ß Answer any questions they can

The bureau chief also has a travel allowance 
to visit member papers and cover stories, 
so you can request their presence when it’s 
needed. Remember, you pay part of their 
wages and it’s their job to help you when 
they can.
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ß National trend stories: A dance sen-

sation sweeps the nation, a new drug 

appears on several campuses, a new 

study says young people commit less 

crime today than 20-years ago, rents 

across Canada are going up.

ß Signifi cant local spot stories: A shoot-

ing occurs on a campus, a university 

president resigns over confl ict of inter-

est charges, an explosion occurs at an 

important university research centre, a 

student wins a major artistic award.

ß Local colour stories: Students at a 

university decide to form conga lines 

each morning to combat stress, envi-

ronmentalists convert an abandoned 

barn into a greenhouse, a political sci-

ence class play the board game Axis and 

Allies for over a year as a class project.

The CUP wire service gives papers ac-

cess to national stories that would not 

be available otherwise. It is important 

to note, however, that if you run a na-

tional story – e.g. a woman at another 

school who accuses a frat house of sex-

ual assault – you should follow it up. Do 

not publish a story and then overlook 

follow up pieces afterwards. If you fi nd 

an article important enough to run, 

chances are your readers will be inter-

ested in follow-up stories. 

CREDIT

Credit borrowed copy. If it is from CUP, 

use the familiar CHARLOTTETOWN 

(CUP) notation. If it is been localized, 

add “with CUP fi les” or “with fi les from 

the Canadian University Press” below 

the byline or at the end of the piece. 

This formula can be adapted for any 

other kinds of exchanges you are in-

volved with. 

If you have questions about using the 

news wire, phone the national bu-

reau chief at 1-866-250-5595 or email 

national@cup.ca.  Upload anything and 

everything your paper publishes since 

it helps national offi ce to see trends 

developing across the country and im-

prove our coverage of post-secondary 

issues in Canada. É

With fi les from Eleanor Brown, Doug 

Saunders, Jacques Poitras, William 

Wolfe-Wylie and former CUP Resource 

Manuals.

Using the CUP wire


