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Coverage is subject to the policy terms, conditions and exclusions – please refer to policy documents 

 

Campus Shield media insurance is specifically designed to cover claims related to the media activities of your not-

for-profit organization. General Liability and other coverage lines are not designed to cover these activities and 

may be limited through exclusion or inherent purpose. This document is a brief summary for reference only, full 

coverage is subject to the policy terms, conditions and exclusions.  In order to be insured, all published content 

must be subject to an editorial process or some form of second eyes on the material.    

What Types of Things are Covered? 

The Campus Shield media policy covers an insured person for claim expenses and settlement for the following:  

1. Actual or alleged error, omission, neglect, misstatement or misleading statement 

2. Defamation or other tort related to disparagement to the character or reputation of any person or 
organization, including libel, slander, product disparagement, trade libel, negligent infliction or emotional 
duress or outrage or outrageous conduct 

3. Form of invasion, infringement or interference with the rights of privacy or publicity, including false light, 
public disclosure of private facts, intrusion and commercial appropriation of name or likeness 

4. Infringement of title, slogan, trademark, trade name, trade dress, service mark or service name 

5. Infringement of copyright, plagiarism, piracy or misappropriation of ideas 

Other coverage notes: 

 The coverage for this Campus Shield policy applies worldwide.   

 The insurer has the right and the duty to defend any claim to which this insurance applies, even if such claim is 

groundless, false or fraudulent. 

 The Company may investigate the claim and, with written consent of the insured organization, may settle or 

compromise as it deems expedient.   

 Claim expenses such as legal fees etc. and settlement both reduce the limit of liability. 

 

Who is Commonly Covered? 

1. The named organization listed in the policy 

2. Any current or former partner, executive officer or director, former employee(s) or independent 
contractor(s) of the insured organization solely while providing professional services on behalf of the 
insured organization 

3. Volunteers, solely while providing professional services on behalf of the insured organization 

 Although ‘former’ individuals are covered, this policy is on a Claims Made basis. That means that any claims 

during the policy period must have resulted from an event occurring in that period, and be reported to the 

insurer during the policy period (or extended reporting period where applicable).  
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What Types of Things Are Excluded? 

 Claims made by or on behalf of any Insured against any other Insured  

 Based upon, arising out of or in consequence of any actions, decisions, orders or proceedings brought by or 
involving any of the following: 

 CRTC, ASCAP, SESAC, BMI or other music 
licensing organization 

 Federal Trade Commission 

 Federal Communications Commissions  Any other federal, provincial or local 
government agency 

 

 Based upon, arising out of or in consequence of the publishing on social media, including but not limited to 

facebook, twitter, instagram, however, this exclusion does not apply to the officially sanctioned social media 

accounts that are subject to an editorial process. 

What are Some Basic Media Risk Management Strategies? 

Culture 

 Few things are as effective as creating a positive culture of risk aversion in a media organization. Two key factors 

which contribute to culture are 1) leadership of senior individuals 2) onboarding and other initiation activities. It is 

critical for senior members to set a standard through their own behavior in conjunction with an extensive training 

program for individuals entering the organization at all levels. 

Policies  

Developing policies to support and encourage culture is important, but only as important as how accurately the 

policies match organizational practice. A policy manual collecting dust on a shelf will in fact support negative 

culture. The policies should be practical in use and support the direction of the organization. They are also to hold 

individuals accountable in the event of performance or behavioral issues. Human resources policies such as zero-

tolerance sexual harassment and discrimination free workplace are as important as any operational or financial. 

Each onboarded individual should sign a declaration indicating they have read, understand, and agree to abide by 

all policies.  

Active Risk Decisions 

Each board naturally inherits the decisions of previous groups, and may unknowingly accept risks which have been 

self insured. A simple example is the decision not to purchase insurance because of budgetary restraints in a prior 

year. These decisions should be reviewed on an annual basis so all directors, employees, and volunteers 

understand the implications of the risk which they take on. Furthermore, decisions and education opportunities 

need to be documented in meeting minutes to demonstrate who took part.  Ignorance is not a defense. 

 


